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MULTI-BRAND BONUS PILOT, MEASURED

AGAINST A CONTROL GROUP

Across two brands of an online casino operator, a personalized bonus pilot was evaluated against a
randomized control group over six monthly periods (M1to M6) on adjusted KPIs. On the short-term

tracking window, the total program shows active days +30.5%, wager +28.4% and gross gaming revenue
+37.3% versus control, and the lift is maintained across the longer tracking windows.

Key findings

+30.5% +28.4% +37.3%

Active days versus control, total program,  Wager versus control, total program, Gross gaming revenue versus control,
short-term window short-term window total program

Cumulative impact over time

Cumulative lift versus each scope's own control on the short-term window. Each line is that scope's running lift to
date; its endpoint is the figure for the full window. Cumulative views show value accrued to date, not post-window

durability.
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Eachline is the cumulative lift versus that scope's own control. Total program ends at +37.3%.
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Cumulative active days lift short-term window, % versus contraol
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Engagement is reported as active days.

Impact by measurement window

The same campaigns measured over the three tracking windows. Comparing the windows shows whether the gap
widens or decays. Long-term figures reflect value accrued to date and are still accruing, as cohorts launch on a
rolling basis and none has completed the 365-day window.

Lift by tracking window total program, % versus control
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Relative lift is maintained from the 7-day to the 365-day window.

ADJUSTED KPI SHORT TERM(7D) MID TERM (30D) LONG TERM (365D)
Active days +30.5% +29.3% +40.9%
Wager +28.4% +31.0% +29.9%
Deposit amount +13.2% +20.4% +29.1%
Gross gaming revenue +37.3% +33.7% +38.1%
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Estimated and actual revenue

Estimated revenue values the incremental wager at the operator's observed blended hold. It is shown next to
actual gross gaming revenue, so the two can be read together.

Estimated and actual revenue lift total program, short-term window, % versus control
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Estimated revenue Actual gross gaming revenue
wager at blended hold, derived reported

For the total program, estimated revenue is +32.1% and actual gross gaming revenue is +37.3% versus control. The
difference reflects house-edge variance over the window. Estimated revenue is a derived measure.

KPl summary

Pooled lift versus control for M1to M6 on the short-term window, by scope. Estimated revenue is derived; net
deposit is the net proxy.

ADJUSTED KPI (LIFT VS CONTROL) TOTAL PROGRAM BRAND A BRANDB
Active days +30.5% +24.5% +34.7%
Wager +28.4% +9.3% +46.0%
Deposit amount +13.2% -1.2% +22.4%
Gross gaming revenue +37.3% +30.6% +40.4%
Net deposit (net proxy) +21.5% +19.9% +22.0%
Estimated revenue (derived) +32.1% +9.3% +46.0%

Brand A shows an activity lift with a flat deposit delta, consistent with re-engaging lower-spending players.
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Methodology

Control and adjusted KPIs

Impact is target minus control, as a percentage of
control, per month and per scope. KPIs use adjusted
variants that correct for group-size imbalance, with no
further normalization.

Filtering and sample

Monthly periods, contribution-based outlier handling,
outlier flag off. 78 Brand A and 38 Brand B campaigns
over 6 months.

Engagement metric

Engagement is reported as active days; unique players
cannot be summed across periods.

Golden Whale Productions GmbH, Antonigasse 3/5, 1180 Vienna, Austria

Measurement window

Activity is tracked for 7, 30 or 365 days after each
campaign. The short-term window is the most
conservative; longer windows are also reported.

Theoretical margin

Estimated revenue values incremental wager at the
operator's observed blended hold over a very large
volume of play, rather than a generic default. The hold
value is not shown.

Currency
Figures are in euro (EUR).
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